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%7 Loose End

01 Manifesto — About Loose End

Loose End B2— 1S HRHWBE, XM “SiH
RE, ETEBIREE S kKRR, S#REE,

FATEMAIEL, Joe Qiao BFEIRIHT, a5
Fmigit, 5, L E K, L5t Joe Miit,
RIMRBTRBIL I, 7E 2021 FRAT
83T Could be Worse. BBREANNEBEXR T
Lismy—LEE[ELE, L3N LuckyMart

B4FE LuckyFart, ®S#&M 0 24/ 1,
+EIREER AR FEIREE (Ri%) . 1 7 S8, Bl
ETIEHTF, BRStA R, MESKBEIRLEST
SR REICHNSRER, BA—IEB1TE,
BEREERS EE FRNARENRERNMS,

BT #A&, Could be Worse 1BI18T/H T —1EIE
IE, RAFBIIERRIZZE Alley Donkey:
TEINBRZEHRE B IR IS T LR LR E,
B, BITERMZR 2N NS KNE
E.AD =EMEAREE AT M. KM, B
REGULAR JR%F, BE T RZIRBA T ZWRM
FWIEFOAFREITAG F T — iR EMIEHHE
Bl Leica IR TFAE IR 880 IBAEN K=
LIRMIRIE; Nike HFFEEFIRIEIRE, Hi&iF
&It AR —E2EiEEb AR ; Carhatt WIP
BRFE(1—#2E T Cargo Bike, HHIBNEIEN
LRA; ZWMALEBNE A T 'RMITRIE
—&B453;FOSS MENT—BHMTREaBSBTE,
1£ DOE 7 @A 7KkRiLEFIEK..and so on
and on.

2021 KA1 STANCE / BMW /
Salomon #Bh, 1SR —EF=8%F, B—1
BEiES T PEERSE B £, TR,
T )15, #E, REFINAMEHET, £ 12500
NE...2023 EXB5TREEERN 75 BAEIER,
DHT—HBETELRE, B 2 & 911 ABIRITHR
RENBERE, EMELRIEH ‘Nuff Said F#28E
ESERARLE,

ARATHEERE, ERMSEHRT MNELBITEN
FAEEE, ERITREEEER, HIMER, 8L
BfTERIfMEE Loose End. t&H23hE
HIEARBHMARB—Z &L, TR EF KR,
BT Loose End, J A& HINES,
AREFNEITo

SEWBTHHNIE, B Loose End F2—1
FHFmENASE, MERTTER T XAZE,

T EEBHREERL S RIMRZEERRE
1SR XN, HIVBHEREABEAGIE
B PR B AR ERARAYIE, o AE AT,
—HE2T, RS —=,

Loose End started as a creative studio named
“Could be Worse,” best known for the Alley
Donkey event: a street race simulating bike
couriers’ daily delivery tasks. It wasn’t just
about speed but also strategy, showing that
cycling isn’t just a test of strength. Over three
years and five editions, the event has been
held in various locations like Shanghai,
Chengdu, and Xiamen, gathering many
like-minded people. We've collaborated with
brands like FREITAG, Leica, Nike, Carhartt
WIP, and many more.

In late 2021, the first year of Could be Worse,
with support from STANCE, BMW and
Salomon, we embarked on a 12,500 km road
trip along the south part of China’s border. In
2023, we participated in Porsche’s 75th
anniversary, organizing a bike race and
capturing the journey in a short film

“Nuff Said.” Screening soon.

Aside from messing around, Could be Worse
gradually became a creative hot spot, best
known for the Alley Donkey: a street race
simulating the daily delivery tasks of bike
couriers. It's more about cunning than speed;
cycling shouldn’t just be a test of strength.

Over three years and five editions, the event
has been held at various locations like Xintiandi
Shanghai, Chengdu’s REGULAR Yuan Ye,
gathering many people like us who enjoy doing
quirky things. FREITAG brought a truck for
mobile check-ins; Leica provided all the
photography equipment and packed camera
boxes as cargo; Nike provided clothing for all
participants and invited designers to help
modify race uniforms; Carhartt WIP collabo-
rated with us to modify Cargo Bikes and filmed
a documentary of the event process;
Sandunban made us part of their return plan;
FOSS worked with us to create two ultra-tall
bikes and made large ice blocks at DOE for
participants to transport water...

and so on and on.
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PY Loose End B2—1NEBE B EXXAETIARIT MR, IELE T
An ex -t Ya roiec -t 8011 Could b Worse MEFIE(E. BEE X ES:
’ “ZHEN X MIREER “KREMRNED”. ‘SRR,

WA T EFBIERS”, “FIREHERRIERS .

i 't s Ch i n e s e n ame LA LUR K", EIE DA, T FHER R,

THIMERIEERN ST B EFENRA, 72 EHORE.
(14 99 Thf BIEFIHAMAY, BITEARNBB R, FTLL
means ‘“extra” or
‘ ‘ 1 ’ ’ Loose End is a cycling apparel brand that continues the
e f t OV e I humor of Could be Worse. It symbolizes an intentional
L4 open-endedness, suggesting that incomplete design might

be a form of lasting design, integrating the wearer’s behavior
into the final design process.

Loose End, with its roots in cycling culture, represents
freedom, romance, elegance, humor, and relaxation. Just as
cycling feels, Loose End aims to embody these feelings,
even when not riding.
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01 Manifesto — About Loose End
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Having delved into the many dimensions of cycling, we felt
inspired to create a cycling apparel brand named Loose End.
In a world where ‘everyone is a bit of a lousy head’, our brand
celebrates the ‘extra’ in life — all those passions beyond the
bike, like music, beer, and the vibrant bike sub-culture that
shapes who we are and what we stand for.

The cycling market might be booming, but Loose End isn’t
just here to ride that wave. We're driven by our love for the
culture, the camaraderie, and the creativity that cycling
brings. Our voice is authentic because it’s fueled by genuine
passion. When you choose our apparel, you're not just
buying clothes — you're embracing a lifestyle and supporting
amovement, even if it means we revel in a glorious loss.

Loose End is more than a brand; its Chinese name signifies
‘extra’ or ‘leftover.” It embodies our belief that life’s extras
— those quirky, unexpected interests — are what make life
flavorful and fun. Loose End invites everyone to join in, to
play, engage, and truly live.

Guided by the intuition of bike sub-culture and using
clothing as medium. This is the essence of Loose End’s
brand atmosphere.

MR E A ES, UREAEN.
LU EfE2 Loose End BIGRIERE,
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We don’t make up niche market,
nor do we manipulate consumers.

We blur the boundaries of product
scenarios, allowing you to ride
beyond limits.
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XIFENR RE LT
BEAENNEZE
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FaANREDBIRE.
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This approach stays true to the genu-
ine spirit of cycling enthusiasts,
bringing us back to the core joy of
cycling.

We first got on a bike for the freedom
it brings, amazed at how two wheels
could keep us upright, astonished

at how we could glide close to the
ground with just our own strength.

13
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...Capturing its true essense.
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Rapha, Maap, CAFE DU CYCLIST, PEJALED “&lI”XMEEIANE S, 2R E28 Frm.

EFTRBTRES SEHHER, RA—IT
BTARIBYI T KT, E A mAREY IR
—IkithE “EE SRR, M2 T IS ARG
IRREENREA: “KELT”,

Brands like Rapha, Maap, CAFE DU CYCLIST,
and PEJALED dominate the market, setting
the design trends for all professional cycling
apparel. Domestic brands also follow this
trend towards “simplicity” and “minimalist,”
ignoring the biggest barrier to mainstream
consumers buying cycling clothes: “too
professional.”

Z k. FIFRIE . 351 TRREIMIRE AR, 5| BT 328
A RIZEERERE, BINBEREERE
OEFETRIEZSM Loose End 28iL T4 2 [0])3#A3t,

Behind the adjective “professional” lies an
image that’s too serious, boring, even
outdated. As a result, cycling apparel
struggles to break into the mainstream and
attract a wider audience. Olympic
champions ride bikes for a living; we ride
bikes for life. Romance exists beyond
necessity, and Loose End wants to bring
relaxation back to cycling.

15
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EETAZ KGR “F&,BROESGHTN  RAEEWH ENGRFHRISHHIEN, Loose End prefers to present a smooth, otherwise square layout, subtly conveying

H—MRIFRIRMGE, Loose End imMA—NMEEMN  WEEPEET HINLLS —ikHFYERT, elegant concept with edges (loose ends). our expectations for users at the other end

HER, ENEEA (R LR LT RBARBETERMEMES5E Loose End HY The serif font bridges the ancient and of the loose ends. We hope everyone can

HRFES, FRHREREG FH S HRER  IRTHEHPR, modern, resisting the influence of any equally and joyfully engage in the creative
particular era. The long extension of the practices of Loose End.

letter “S” tail brings a balanced touch to the

FND [°SEND

18 19
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BEEATINE Loose End MM BI—PEEM
SRR ERER T AL MABE, hEER T RkE
BITEER—EER LMiEi2, SXFIRRRES

The gecko logo is another primary visual
element of the Loose End brand. It
represents the relaxed aspect of loose ends
and hints at the brand’s ongoing cycling
journey. When used in conjunction with the

e, Al EERET RIS =,
FERHREFRIR B S — LUK, B R SIEREE,

text logo, the thickness or arrangement of
the logo should not be arbitrarily altered,
and the integrity and unity of the logo
should always be maintained. Also, geckos
can shed their tails.

21
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Loose End logotype BUiEHIE R ZHERENRAIZEE £
EURFEEMS EMIEHREM, Loose End BIEZ logotype
ERUABRFENA B FRRNE S Z ER, logotype 7k
ARRLZ MR RS INIAZ RATRR
MG T —LEERR,

To avoid awkwardness, please don't use the logo like this.

The clarity and communicative power of the Loose End
logotype largely depend on its correct visual presentation.
The primary Loose End logotype is built on a solid color
background, and the logotype itself should never be distorted,
outlined, or given unnecessary effects in any form. The left
column lists some incorrect examples.

XFERFRIZART DB o

. XF logo REE R FEMMEEERITL/ = OER A, LIl G ER .

. XF logo AR B EAFABIPAREMHEZ 1 logo BIENM.

- XFEIRRAFT OB, REEAES logo A FMIFINER

- XF logo RRLMEMA X HMHEHE,

- XF logo R EIMEMIIHFHHRENE G EKER, H ENARBEL A RAREZREFEIKTEEM,

. The text should not be outlined.

. The text logo should not be confined within any predefined solid/

hollow shape, like the circle in the example.

. The text logo should not have any shadow decorations or multiple

logos stacked.

. The text should not be solidly outlined or covered by any shape

that looks like the logo.
The text logo should not be distorted or deformed in any form.

The text logo should not be overlaid with any color or texture that
hinders recognition and should always maintain the horizontal
presentation of the letters according to the baseline direction.

23
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Loose End FEKIEMIEE, EREIEEMEAEHLZNERTF, H—RIMFZHIRF.
R ATRERIF—RE LU {FIRSEIO M Bir= fa, LA R R BB LB,

Loose End is never good at following rules. It is rather a mess shared by creators

and users, from which happiness is crafted together. We try to maintain a certain
proportion of experimental products, leaving enough room for positive sentiment
in the future.

RISKE,

TIME.

24 25
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BT ILta,

AFHEERBIELEE
KK, (B—EFZITE,

REFRZ “DE/IE/FR BBERURK, 1T
H AR FE+ 4#B&i%. Loose End X482 H
RitH, R RIIEERE EEY T AL
FHEEIET . REIFigit, BRRAR S A B aE M
HEE Timeless B{Em, BEIERITBSER, t
WEEE B SREE, THME, i&E4AT
SHER T BRI R EHETTEE.

Timeless design takes time.

BE—KBIRINRARD “BIERLZIR,
RABSEZUE| FREITAG B— 9 X FIF RN
BB, FTRAE Waste Nothing But Time.

WHRE A AT, RRFAFRT
RIS, R EERIE,

Unlike many formulaic expressions of “past/
present/future,” which seem to say
something without actually saying anything,
Loose End wants to explore whether the
current discourse on “living in the moment”
has gone too far. Especially in design, many
people have the ability to create more
timeless works, but including ourselves, we
are swept along by the fast-paced society,
unable to give each piece enough time for
thorough refinement.

Timeless design takes time.

A friend who once said, “Slow is smooth,
smooth is fast.” | also recall receiving an
email from FREITAG about environmental
protection, titled “Waste Nothing But Time.”

Everyone wants to live a good life as soon as
possible, but good doesn’t necessarily mean

S —(IKA @Slipstream i#iZOS
Now or Never. 38 Loose End RZiZit2
sooner or later.

IR T BA KBS FEERATS T M LRAR
“&”5“&®”, M Past / Present / Future =4
BETENFSE—IT. FREIMHETM LE
HE, RREFER L THABRONS. EF
REENEWR, BRI ZEFEIT.

X PPF XE&RFSHIRR, Bt E =Y
AE, LRENE, MEPL, HRRAEN.

romantic. Romance often takes its time.
Another friend @Slipstream once said the
slogan “Now or Never.” | guess for Loose
End, it should be “sooner or later.”

We found the symbols T and L, commonly
used in mathematics, to represent “yes” and
“no.” Interestingly, the words Past, Present,
and Future each have a “T.” So, we
embedded these symbols to convey the
idea of not being limited by the current era.
For cyclists, the most important thing is their
vision; we should always look further ahead.

This is the origin of the PPF subline symbols,
and we sincerely suggest that when you
shop, watch out the timing for those that
truly have something special about time.

27
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The Logotype — Other Expansions in Flux
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Appendix:
2024-25 Product Order Sheet
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iTERE

Loose End Base Layer SA22W
ZHRM LTRSS

White

Size
0,1,2,3,4

MSRP
CNY ¥280
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03 Appendex — Product Order Sheet
Loose End Timelapse Jersey SS23W Long Sleeve / Short Sleeve Color Size MSRP
Z R K /5243517 LK Timelapse Sky Blue 0,1,2,3,4 L/S CNY ¥720
Clay Red S/S CNY ¥650
Light Green

38

M PPF BSBIBSEERY R, FATETHE S 7 X RARH
EN7E: Time Lapse. EERGABERGVEN
EEHER . B R R BT /HM, EE X R,

From the theme of PPF time span, we derived
the print for this jersey: Timelapse. It looks like
clouds from a distance and sand dunes in time-
lapse photography up close. It's clean from afar,
but chaotic up close.

39
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Loose End Short Sleeve Puzzle Jersey SS23W Pattern Size MSRP
Z R R #IEIT LR Puzzle Apple Green 0,1,2,3,4 CNY ¥650

ZEAENTER, HEHER g 2022 FAREATE R Incorporating elements of Minesweeper, Shanghai COVID lockdown in 2022, where
40 HERREVAT, I A EIE T — MBI E M 4. it attempts to depict the anxious state of no one knew what would explode next. 11
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03 Appendex — Product Order Sheet

5iTAiRAtA
—EERBIE?
RN AGE 052
Bl 1—Fia
ORENBITEN
B /. fASthF0HiER

XREMNAZUVHITREMMIZHT —HEEEN MREYN, IEEEFEMRSNA, RMMKHHF
BT ERREFSRN. SHTETHNIZHEE, XE  SaRAM0, EFEEHERIPEIPR. Mid. 0%,
ERRNE, BEENHELREER T, B1TE  BA. TEERERITEFEREERIR, Fiesktum
IRFRBHFRNEZES BaotG? DI R REIEER

BIREERKUR—E=F N FRAERHE R
BB TRIRIRIARS. B#HEE 80g/m? BIILIE

This time, we made a more relaxed cycling cycling posture. The ultra-thin and ultra-breath-
jersey using professional cycling fabric and able 80g/m2 3D mesh fabric ensures no stuff-
craftsmanship. It maintains high elasticity, high  iness even in summer. The extended sleeves

sweat-wicking, and quick-drying functionality,
yet has a more casual appearance. No more
awkwardness when cycling to a coffee shop
then sit back in office. Bicycles are meant to
take us to more destinations.

The front-short and back-long design, along

with some cut details that are hard to describe
in a few words, adapt to the forward-leaning

44

with angled cuffs protect even the back of your
hands from the sun. The sides, pocket edges,
shoulder pieces, and hem use taped seams for
a neat appearance and reduce friction on the
skin when worn.

Why must cycling jerseys always
be tight?

Isn’t life already tight enough?
We initially loved cycling

for its freedom, relaxation,

and laziness.

THOUGHTS

PRESTIGE

LOOSE

45



iTE g 03 Appendex - Product Order Sheet

Loose End All Day Quick Dry Jersey SS24 Pink & Unisex Size MSRP
S HREARRBITHIRET LK L5RE Lavender 01,2,3 CNY ¥870

Bl B EAE 162 cm/45kg, & S BHR The model is 162 cm tall and weighs 45 kg, height consider XS/S sizes. The M/L sizes are
oversize, BN & & 170cm U TLEETEER wearing size S, which fits a bit oversized. We  actually designed with men in mind.

16 XS/S 8, M/L REBIEE LELBEERBLEFE, recommend that women under 170 cm in 47
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Loose End All Day Quick Dry Jersey SS24 Cream Yellow Unisex Size MSRP
S HRMARRBITHIEET LK XEE 012,3 CNY ¥870

48 49



iTHEg

03 Appendex — Product Order Sheet
Loose End All Day Quick Dry Jersey SS24 Lime& Unisex Size MSRP
S HREARRBITHIRET LK XERE Lemon 012,33 CNY ¥870

T r]

PS=

e
TR

"
LI |

P PTTYTITITEE R

mununununnz-.-.-.\'.\'-

2. QR

EEPIBEFESRE 165 cm/50kg, & XS RINIGF

The model is 165 cm tall and weighs 50 kg, height consider XS/S sizes. The M/L sizes are
&8, BilEE 170cm UTZEEEEE XS/S 1, wearing size XS, which fits normal. We
M/L RE3IRE LHEEERBELESFE,

actually designed with men in mind.
recommend that women under 170 cm in 51
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Loose End All Day Quick Dry Jersey SS24 Lemon & Unisex Size MSRP
% HRIARRIBITIHIEET LR REE Postal Green 0,1,2,3 CNY ¥870

52 53



SOFT SKIN EXISTS TO CRADLE THE SOLID SPIRIT,
UPHOLDING ITS UTMOST RESILIENCE.
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iTHEg

Loose End Merino Wool All Day Jersey SS24
% HRBEMINFERRBITRAEETF LR

E S 5 EAE 162 cm/45kg, & S BR
oversize, BiNEE 170cm UTLEFEEE
XS/S ., M/L RIBIgE LHIEFEERBLETE,

03 Appendex — Product Order Sheet
Sand & One Size (1) MSRP
Grass Green CNY ¥1060
o A

Pl =

i -
T 1
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A
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o
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S b g i U EA A AT A U P A e g b
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The model is 162 cm tall and weighs 45 kg, height consider XS/S sizes. The M/L sizes are
wearing size S, which fits a bit oversized. We  actually designed with men in mind.

recommend that women under 170 cm in 57
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Loose End Merino Wool All Day Jersey SS24 Available Late July Sand, Violet & One Size (1) MSRP
% HRIEMNFEERR B THEETF £ Grass Green CNY ¥1060

58 59
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Loose End Reflective Logo Mitt SS24 Black Size MSRP
SHRNFIEFE Olive S,M,L CNY ¥260
Mung Bean

60 61
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Loose End 5 Panel Lightweight Cap SS24 Navy One Size MSRP
ZHREVE R4 /ME Grey Adjustable CNY ¥320
Custard

et

62 63
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Loose End 5 Panel Reflective Cap SS24 Navy One Size MSRP
ZHRMAE R RIERE/E Grey Adjustable CNY ¥320
Custard

64 65
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Loose End Cycling Bottle Black 620ml MSRP
ZHRMBITEKE White with dust cap CNY ¥79

66

PAS(T)
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03 Appendex - Sizing
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#E

175
180

170
175

165
170

160
165

1656
160

150
155

All Day Jersey, Merino Tops and Base Layer — cm

XS
s
n
v

40
45

XS

XS

XS

Jersey & Base Layers — kg/cm

45
50

XS

XS

XS

50
55

XS

55
60

XS

60
65

XL

65
70

XL

70
75

XL

75
80

XL

XL

858
*E

175
180

170
175

165
170

160
165

155
160

150
155

40
45

XS

XS

XS

XS

All Day Jersey & Merino Tops — kg/cm

45 50 55 60 65 70 75
50 55 60 65 70 75 80
S M M L L
S $ S M M L L
S S S M L L L
S S S M L L
S $ M L L
S M L L
Gloves
B
S M L
A:18CM A:19CM A:21CM

B:19CM B:20CM B:22CM

69
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An open-ended
conclusion crafted
with intent.

RENBTEFERRNBTE, EREILFRELINBTE,
Loose End Hi&@Emas &, tiXE AT —BlR, IREEIRY
[EERIRBR BRI,

The best bike is not the fastest one, but the one that makes you
want to go out-and-ride:-Loose End-aims-to poke you with'its
products, reminding-you to-keep-paying-attention-hence-remain
sensetive to the related things around you.
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Loose End Apparel
No.2, 50 Wuyuan Road, Shanghai, China 200031

©2024

Promotional copy only, not for sale



